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NAGINDAS KHANDWALA COLLEGE (Autonomous)

CREDIT BASED ONLINE COURSES

SEM-III

Financial Functions in
Excel

Section 1: Introduction
Section 2: Future Value, SI, CI, PV, NPER, RATE
Section 3: Value of an investment with multiple cash flows
Section 4: Calculating Rate of Return
Section 5: Analyzing loans and payments
Section 6: Bond Valuation
Section 7: Excel Files

Commercial Banking
Module Course

Section 1: Introduction

Section 2: Banking Structure In India
Section 3: Bank Deposit Accounts
Section 4: Basics of bank lending
Section 5: Bank Investments
Section 6: Other activities of Commercial banks
Section 7: Relationship between bank and customer
Section 8: Evolving trends in Modern banking
Section 9: Question and answers

Equity Investments
Section 1: Introduction
Section 2: Market Organisation and Structure
Section 3: Security Indices
Section 4: Market Efficiency
Section 5: Overview Of Equity Securities
Section 6: Industry and Company Analysis
Section 7: Valuation

Financial Statement
Analysis

Section 1 Financial Statement Analysis

Spanish - Inter
Section 1: Introduction And Reflexive Verbs
Section 2: Tenses Combined With Reflexive
Section 3: Conversation And Image Description Module
Section 4: Preterito Imperfecto Tense
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Section 5:Conjugation of SER & IR

Retirement Planning
Section 1: Retirement Planning Introduction
Section 2: Retirement Planning Steps
Section 3: Methods of Drawing from Retirement Accounts
Section 4: Social Security & Asset Allocation
Section 5: Calculating Retirement Savings
Section 6: Retirement Planning Case Study

Social Media Marketing
Training

Section 1: Introduction
Section 2: Introduction to CRM
Section 3: Strategy Audit
Section 4: Buzzwords Objectives & Metrics
Section 5: Social Media Channels
Section 6: SMM Networks
Section 7: Social media marketing plan
Section 8: Social Media Marketing Plan-Case Study
Section 9: Create or improve your social accounts

Section 10: Tips - Create or improve your social accounts

Section 11: Social Media Plan Ideas
Section 12: Agile Social Media Marketing
Section 13: Social Media Marketing Solutions for Small

Businesses-Platforms
Section 14: Social Media Policy -Building Blocks
Section 15: Social Media Policy-Brand Examples
Section 16: Interesting Social Media Platforms
Section 17: Increase productivity-Useful Browser Extentions

Section 18: Types Of Content
Section 19: Content Marketing Tools

Research Methodology
Section 1 Introduction
Section 2 Scope and significance of research
Section 3 Types of research
Section 4 Research Process
Section 5 Scientifc methods in research
Section 6 Problems in Research
Section 7 Sampling in RM
Section 8 Types of Sampling
Section 9 Data processing

Project Scheduling
Section 1: Introduction to Practice Standards for Scheduling

Section 2: Overview of Schedule Model
Section 3: Schedule Development Process Overview
Section 4: Schedule Model Good Practices-Part
Section 5: Best Industry Practices for Schedule Creation



3

Natron beg
Section 1 Introduction
Section 2 Using Natron

Bootstrap Masterclass
(Module #1) - The
Fundamentals

Section 1: Introduction


